
     
  

 

26 August 2020 
 
Attention: Company Announcements 
ASX Limited  

Audited Financial results for FY2020 (extract) 

Below is a summary of our audited consolidated accounts for the year ended 30 June 2020, with prior period 
comparisons to assist in understanding our underlying performance: 
 

 
 

Commentary on financial performance  
 
Cash at Bank  
Management grew Cash at Bank by 16.5% from $4,400,457 in FY19 to $5,117,805 in FY20 through continued 
growth in revenues from funds under management and subscriptions whilst exercising prudent capital controls.  
 
 
 
 

FY20 Q4 FY20 FY19 Q4 FY19

(Qtr end Jun2020) (Year end Jun2020) (Qtr end Jun2019) (Year end Jun2019)

Funds management fees 209,022 900,213 200,560 764,953

Subscription income 1,126,493 4,350,653 1,037,150 4,235,400

Commissions income - Insurance 405,069 1,605,829 431,663 1,788,701

Commissions income - Fund Managers^ 624,416 3,689,240 1,118,696 4,610,068

Other Income^^ 23,553 13,215 4,903 7,143

Total Income 2,388,552 10,559,150 2,792,973 11,406,265

Rebates paid 200,847 1,398,697 439,953 1,779,800

Employee costs 1,239,958 5,258,671 1,408,534 5,767,716

Marketing costs 270,520 635,962 155,273 1,509,210

Other expenses 613,441 2,795,497 664,589 2,748,273

Total Operating Expenses 2,324,766 10,088,827 2,668,348 11,804,999

Operating Profit/(Loss) 63,786 470,323 124,625 (398,734)

Unrealised gain/(loss) on ventures investments (27,375) 540,480

Employee benefit expense, amortisation of 

contingent payments and employee restructuring^̂ ^
(310,535) (384,508)

Interest on lease liability (13,661) -

Government grants 81,277 -

Amortisation of intangibles (1,764,435) (1,590,467)

Intangibles impairment (451,118) (277,319)

Tax benefit 679,866 339,696

Reported Profit/(Loss) (1,335,658) (1,770,852)

Cash at Bank (end of period) 5,117,805 5,117,805 4,400,457 4,400,457

^̂  Other Income includes interest earned on cash-at-bank and gains on investments (excluding unrealised gains on ventures investments)

^̂  ̂Includes $109k for amortisation of contingent payment for acquisition of Kohler & Co.($28k FY19) and $91k redundancy pay ($51k FY19)

Annual results are audited. Quarterly results are prepared by management and are unaudited

 ̂Includes commissions from Home Loans & General Insurance
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Funds Management Fees  
The chart below shows growth in FUM across each product: 
 

 
  
Funds management fees grew by 18% from $764,953 in FY19 to $900,213 in FY20.  
 
The InvestSMART Professionally Managed Account (PMA) platform, launched in November 2018, continues 
to receive consistent net inflows each month, excluding March 2020. Total funds under management (FUM) 
across the PMA and Intelligent Investor active portfolios increased from $137 million at 30 June 2019, to a 
high of $183 million on 20 February 2020, a 34% increase. Due to Covid-19 market jitters, FUM at year end 
was $164 million, an increase of 20% on the prior year.  
 

InvestSMART plans to launch another exchange traded fund - the Intelligent Investor Growth Fund - during 
the September quarter. The Fund will mirror the Intelligent Investor Growth portfolio, which has outperformed 
peers by 5.2% per annum over a five-year period. This will be the third exchange traded fund listed by 
InvestSMART. 
 
Subscriptions   
Subscription income grew by 3% from $4,235,400 in FY19 to $4,350,653 in FY20. The enforced lockdown 
period significantly increased website traffic and trials. Total paying subscribers increased by 9% from 31 
December 2019 to 30 June 2020. Retention remains healthy at 91% for bundle subscriptions (Intelligent 
Investor and Eureka Report), 90% for Intelligent Investor and 85% for Eureka Report. 
 
Commissions Income – Insurance 
Commissions income from insurance was within management’s expectations for the quarter. Management 
expects current rates of attrition to continue through financial year 2020. There have been no material 
qualitative or quantitative indicators to suggest Covid-19 has had an immediate impact on retention of 
insurance clients. A small portion of insurance commissions (roughly 12%) are affected by cessation of 
grandfathered commissions. 
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Commissions Income - Fund Managers  
Commissions income is primarily affected by the timing of terminations of funds management trail commissions 
and movements in underlying markets. Government legislation requires the cessation of trailing commissions 
on managed funds by 1 January 2021. Commissions income for the nine months to March 2020 was within 
management’s expectations. During the June quarter several fund managers ceased payments of trail 
commissions ahead of the legislated deadline of 1 January 2021. Commissions were also affected by market 
volatility. Management anticipates that product providers will continue to gradually cease payments on all 
products over the 6 months to 1 January 2021.  
 
Operating expenses 
In line with the early termination of commissions, the Group has ceased rebates on commissions received 
from fund managers after 10 April 2020. Prior to 10 April, rebates paid were decreasing in line with falls in 
commissions received. Commission rebates remain in place for insurance.  
 
In response to Covid-19, senior managers and Board members have taken voluntary pay cuts until 30 
September 2020, contractors have been reduced and a hire freeze implemented across the business.  
 
Marketing expenditure in the June quarter, focussed on the advantages of capped management fees, includes 
expenditure for radio advertising. Marketing expenditure is lower in FY20 than FY19 due to increased 
expenditure, including rebrand, in the first half of FY19.  
 
Engagement and Conversion 
The onset of Covid-19 resulted in an increase in traffic with more people seeking entertainment and education. 
Combined website traffic increased by 37% over March to June (compared to the monthly average from 
September 2019 to February 2020).  
 

 
   
New free members to InvestSMART Insights increased by 129% over March to June (compared to September 
2019 to February 2020). The higher conversion rates observed prior to the pandemic were not maintained due 
to market uncertainty in the minds of investors. However, we are pleased that total applications funded 
increased over this period. We continue to invest in digital marketing, user experience, landing page 
optimisation, brand awareness and advocacy to ensure we continue to grow funded PMA applications each 
month.  
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Total number of new trials increased by 161% over March to June (compared to September 2019 to February 
2020). The continued conversion and high retention rates for these products through a demanding point in the 
market cycle is a tribute to the content produced by our brands. Moreover the long tail SEO and trust within 
these brands continues to generate interest in InvestSMART and Intelligent Investor funds products.  We are 
pleased with the conversion of these trials to new subscribers through this period.  
 

 
 
Engagement with the InvestSMART free portfolio manager continues to drive our automated investment advice 
services, filter content and deliver improvements in members’ portfolio construction. Total members using our 
free portfolio manager to monitor their investments continues to grow each month providing opportunities to 
deliver investment products and services to help our members reach their financial goals. 
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We remain focused on building awareness of our services through digital advertising, search engine 
optimisation and media coverage through key spokespeople such as Paul Clitheroe and Alan Kohler.  With 
over 20 years experience in dealing directly with small balance retail clients, we know that awareness builds 
trust and engagement, which leads to conversions.  

 

InvestSMART Bootcamp 
 
Launched on 29 June 2020, BootCamp is an online investment course to help new and experienced investors 
hone their investing skills. The course costs $49 (incl GST) and had almost 300 new attendees in the first 
month after launch. The course provides a touchpoint for new investors to experience a paid InvestSMART 
product or one of our capped fee portfolios and complements our commitment to financial literacy and 
education. 
 
 
This document has been authorised for release by order of the Board. 
 
 
For further information or comment, please contact Paul Clitheroe, Chairman, or Ron Hodge, Managing 
Director and CEO, at InvestSMART Group on 02 8305 6000. 

 
Free Active 

Database

Total Member 

Portfolios

Australian 

Equities ($bn)

Managed Funds 

($bn)
Property ($bn) Cash ($bn)

Jun-16              546,980                63,014 $5.13 $1.49 $4.74 $1.25

Jun-17              586,309                88,892 $8.77 $1.96 $7.49 $1.87

Jun-18              637,024              109,472 $11.88 $2.53 $9.63 $2.42

Dec-18              675,616              114,717 $11.60 $2.53 $10.30 $2.57

Jun-19              692,812              118,506 $14.01 $2.96 $8.81 $2.77

Dec-19              661,968              121,226 $15.62 $3.23 $9.29 $2.98

Jun-20              677,514              123,930 $13.20 $3.00 $9.70 $3.14

Value of assets held on Portfolio Manager


